
Feedback on the Member Education Checklist 
Read the questions while you are watching the videos and fill in the blanks. 

WHY SHAKLEE 

a.  What is Shaklee 
1.  Shaklee is the _____ Natural Nutrition Company in the US. 
2. Shaklee has _______and ___________ through every recession in the last 50 years. 

3. A Shaklee business can create ______________ wealth. 
4. Every time a Shaklee product is sold, some person in some family is ________ off. 

b. Shaklee Difference 

1. Shaklee products are always ______, always _______, and always _______. 
2. Shaklee has a long term commitment to quality, ________, and ________.  Shaklee has 

invested hundreds of millions of dollars in __________ and _____________. 

3. Shaklee products have an _______________ guarantee since 1956. 
c. How it Works 

1. Instead of paying advertisers, retail outlets, or other third parties to get the word out about 

Shaklee products, Shaklee pays ______. 
2. There are 5 ways to make money in Shaklee:  ________ on the sale of every product. 

Bonuses on every ________  ______________ Mission Pak.   ___________bonuses on 

personal group sales.  ______________  bonuses on business group sales.   Commissions on 
every _____‐______________product. 

d. A Better Life 

1. Shaklee gives ______________ to all of their Star Achievers. 
2. If you like to travel, you can earn points toward Shaklee ________. 
3. When you go the extra mile to share Shaklee, Shaklee goes the extra mile to __________ 

you. 
 

FEATURED SHAKLEE VIDEOS – (find the box with Shaklee TV & select the following videos – scroll 

horizontally until you see the box with the Featured Shaklee Videos) 
a. Rx for Healthier Life 

1. _____________ is where our health care system must focus, and scientific research 

continues to affirm that nutrition, weight control, exercise, and wise supplementation can 
powerfully and positively impact both how you feel ________ as well as your _________ 
health.  The good news is that it is never too _______ to start, nor too ________ to begin. 

2. The Rx for Healthier Life consists of ___________,____________,_______________, and 
________________. 

 

 
b. Healthy Weight 

1. Cinch is scientifically designed to help you keep the __________ you have, burn the ______  
you don’t need, and lose the __________ you don’t want, and feel great while you’re doing 
it. 



2. Cinch comes with same 100% ________________ guarantee. 
3. If you’re serious about losing weight, then why not have this earnings opportunity.  It only 

takes 1 or 2 ___________and it pays for itself. 
 

c.  Healthy Beauty 

1. Enfuselle is ____________ therapy for your skin. 
2. Enfuselle skin care is so exclusive, it has ____ patents, and so powerful it’s clinically proven 

to reduce the appearance of fine lines and wrinkles in ______weeks. 

3. _________ steps every morning and evening will keep your skin healthy and nourished. 
4. Enfuselle has been proven to actually __________ signs of aging. 

d. Healthy Babies and Kids 

1. Shaklee Baby products are based on _________ ___________ and the finest ingredients. 
2. Shaklee Baby Multivitamin and Mineral Powder contains _____ vitamins and minerals.  It’s 

____________ support immune function and bundles of ______________ support strong 

bones and teeth. 
3. Shaklee Baby personal care products are _____________ tested, 99% natural, 

hypoallergenic, without any other bad stuff. 

e. Healthy Home 
1. More than 9 out of every 10 suspected poison exposures occur at ________.  Women who 

work at home have a 54% higher death rate from ____________. 

2. Get Clean cleaning products don’t contain the ____________ ingredients found in many 
cleaning products.  Instead, Get Clean gives you cleaning choices that are ____‐________ 

and natural, so  they’re safe for _______, your ________, and your ___________. 
3. Get Clean provides a _______________ clean that rivals leading brands 100% guaranteed. 
4.  The Get Clean Starter Kit helps you replace all the questionable cleaners in your home at an 

incredible value.  The equivalent cleaning power at your average supermarket would cost 
over $__________.  

 

 


